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Session 2: Pinterest

Topic Objective |
Pre-Evaluation Questionnaire

Introduction: What is it? What is it used for? (video)
Demonstration: Navigation, Common Functions, Uses

Discussion: How It Can Apply to Learner

Knowledge Check: Hands-On Activities

Account Creation: Usernames, Passwords 2.1
Security 2.1
Follow 2 Boards 2.2
Create a Board with at least 3 pins 2.3

Post-Evaluation Questionnaire

Session 3: Twitter & Instagram

Pre-Evaluation Questionnaire

Introduction: What is it? What is it used for? (video)
Demonstration: Navigation, Common Functions, Uses
Discussion: How It Can Apply to Learner

Knowledge Check: Hands-On Activities

Account Creation: Usernames, Passwords 3.1
Security 3.1
Follow 2 people 3.2
Send a Tweet with at least one hashtag 3.3

Post-Evaluation Questionnaire

Session 4: Skype
Pre-Evaluation Questionnaire
Introduction: What is it? What is it used for? (video)
Demonstration: Navigation, Common Functions, Uses
Discussion: How It Can Apply to Learner
Knowledge Check: Hands-On Activities

Account Creation: Usernames, Passwords 4.1
Security 4.1
Activating a webcam 4.2
Conduct a live video call 4.3

Post-Evaluation Questionnaire
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Phase Il — Development

Introduction
To fully support the goals of the Woburn COA Senior Center in relation to educating

their members on the topic of social media, a number of different educational materials were
created for use. Keeping in line with the analysis conclusions and the instructional strategy plan
that was established earlier in the instructional design process, a self-paced computer-based
tutorial (CBT) with narration was developed and will be made available to Woburn COA Senior
Center users at the conclusion of the four scheduled classroom session series. The classroom
sessions will utilize the same CBT course without the narration in place, allowing the instructor
to facilitate discussion and manage the class. Learners will be asked to respond to a pre-training

questionnaire developed in Google Forms (see Appendix J — Pre Training Assessment).

Instructional Materials
The CBT was created in Articulate Storyline 2 and was comprised of five topic-specific

learning modules that cover the five individual social media topics: Facebook, Pinterest, Twitter,
Instagram, and Skype. The Twitter and Instagram modules are to be presented in the same

classroom session during week 3 but exist as individual learning modules in the CBT.

In order to establish a base understanding of course navigation and to maintain
consistency throughout the whole of the CBT, each module follows the same design theme and
format determined during the storyboard phase of development. A specific color scheme was
selected, large and distinct fonts were identified for use, a larger player window with a collapsed
menu was developed, and navigation was designed to be kept as simple as possible for users to

follow on their own.

As noted before, each module follows the same sequence and format (see Appendix H —

Site Map) with an introduction followed by a short video to provide more detail about the
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background of the application. Learners are then guided through an interactive screen that
describes the application’s home screen layout features before exploring the requirements for
account creation. Key security guidelines are provided and each guideline is discussed in brief.
In the live classroom session series, a live demonstration of the session topic’s application will
be provided. The live demonstration will follow a general scripted format but questions will be
taken as needed. Once the classroom series has concluded, the live demo will be replaced in the
CBT with a screencast recording with audio narration. Following the demonstration, participants
will take part in a brief knowledge check on general functions and features. At the conclusion of

each classroom session, learners will be asked to provide feedback in an online survey.

2.1 Splash Welcome

2.2 Module Objective

2.3 Intro Video

2.4 Home Screen Layout

2.5 Account Creation Intro

2.6 Account Creation Requirements

2.7 Security Intro

2.8 Security Guidelines

2.9 Demonstration

2.10 Knowledge Check Intro

2.11 Knowledge Check 1

2.12 Knowledge Check 11

2.13 Questions (Classroom only)

2.14 Completion Message and Link to Feedback Survey
Slide sequence for all modules

To be used in conjunction with the CBT course slides, additional instructional materials were
developed to supplement the course. A glossary of terms for each social media application was
compiled (see Appendix — Glossary of Terms); a printable document supplement that highlights
and labels the key feature areas of each social media application’s home screen (see Appendix E
— Home Screen Layouts); a printable navigation guide for the CBT (see Appendix G —

Navigation Guide); a site map that illustrates the structure and layout of the overall course (see
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Appendix H — Site Map); and a document that lists the top 10 webcams of 2016 with
approximate prices (see Appendix | = Top 10 Webcams of 2016). While much of this
information is presented within the context of the CBT course, providing additional formats is

intended to keep in line with the principles of universal design for all uses.

Prototype
A narrated prototype of the CBT can be temporarily accessed from the UMB media server at the

following URL.: https://goo.gl/YRrMV3



https://goo.gl/YRrMV3

SOCIAL MEDIA FOR SENIOR CITIZENS: AN INTRODUCTORY COURSE 21

Phase IV — Implementation & Evaluation

Implementation
The four classroom sessions were scheduled at the onset of this project. The dates are to

be December 7, December 14, December 21, and December 28. Each hour-long classroom
session will involve the instructor leading the class group of voluntary walk-in participants
through the CBT course, sans narration. The course has been marketed as a series of drop-in

classroom sessions in the Woburn COA Senior Center monthly newsletter for December, 2016.

At the conclusion of the classroom series on December 28, 2016, the final CBT including
audio will be packaged for use at the Woburn COA Senior Center as they deem fit for their users
to access.

Evaluation

Formative Evaluation
A formative evaluation will be conducted by way of informal knowledge check quizzes

embedded in the CBT (see Appendix F — Knowledge Check Assessments). For the classroom
sessions, paper copies of the knowledge checks will be provided and distributed for completion.
As the classroom sessions and the CBT are intended for general knowledge purposes only and
are not tied to performance or job requirements, there will be no formal requirement of a passing
grade for participants. It should be noted, however, that a passing grade will be indicative of

learner engagement and retained knowledge.

Summative Evaluation
At the conclusion of the classroom sessions and the CBT, learners will be asked to

complete a short survey to satisfy the need for summative evaluation. The survey form,
developed in Google Forms (see Appendix K — Post Training Feedback Survey), ties back to the

pre-training questionnaire that was administered at the start of the session to gauge the
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effectiveness of the instructional unit in terms of increased user knowledge on the use of social
media applications. Feedback on the course content, layout, and general instruction will be

solicited through the survey, as well.

A follow-up survey will be distributed via email to the classroom session attendees after a
3-month period following the end of the series, in the month of March 2017 (see Appendix L —
Follow Up Survey). The follow-up survey is intended to gauge learners’ changed behavior in
accordance with level three of Kirkpatrick’s training evaluation model. The results will be
compared to the Pre Training Assessment and the initial survey administered as part of the needs
assessment phase of this project. Success of the project will be determined based on the
comparison of learners’ behaviors pre- and post-training, where an increased usage and
familiarity of how to use social media applications for communication will be the benchmark for

SUCCEesSS.

Improvement Plan
Feedback solicited from learners who participate in the classroom session series will be

collated at the conclusion of each session. Adjustments to the instructional method, delivery, and
content will be made in accordance with the overall feedback and applied to future classroom

sessions in the series.
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Appendix A — Interview

1.

2.

10.

11.

What is the operating schedule at the Senior Center (ie. M-F? 7 days a week?)
What are the hours?
How large of a group would you anticipate being interested in a series on social media?
What is the skill level of members in regards to computers?
Is it reasonable to expect participants to bring their own personal devices to the class?
Newsletter included information on monthly computer skills workshops.

a. What is the scope of the current technology training materials?

b. What topics are covered and how are they presented?

c. What technology services are currently offered to center participants?
Are there computers available at the center?

a. If so, how many and are they regularly available?
Are there any resources such as training videos, how-to documents, or quick reference
guides available for use within the center or available for take home use? Classroom
sessions only?
Avre there any educational courses or discussions focused on the use of social media?
Have there been any requests for additional education on any specific topics from the
Senior Center participants?
Are there any specific topics that you would like covered?

a. Is Social Media something that might be of interest?

24
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Appendix B — Survey

1. What is your age?
535 to 39
60 to 64
65-69
70-74
75-79
80-84

85 or older

2. What is your gender?

Female

Male

3. Please describe your current opinion about using technology
for communication with family and friends.

4. Are you familiar with the term “social media”?

Extremely familiar
Very familiar
Somewhat familiar
Not so familiar

Not at all familiar

5. What is your level of familiarity with Facebook?

Extremely familiar - I'm constantly reading status updates and posting to my own page
Very familiar - I use the application daily

Somewhat familiar - I use the application every so often

Not so familiar - I have an account but do not use it or know how to use it

Not at all familiar - I don't have an account
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6.

What is your level of familiarity with Pinterest?

Extremely familiar - I'm constantly checking the application for new pins and add to my own hoard(s)
Very familiar - I use the application daily

Somewhat familiar - I use the application every so often

Not so familiar - [ have an account but do not use it or know how to use it

Not at all familiar - I don't have an account

. What is your level of familiarity with Twitter?

Extremely familiar - I read and send tweets every chance I get

Very familiar - I use the application daily
Somewhat familiar - I use the application every so often
Not so familiar - I have an account but do not use it or know how to use it

Not at all familiar - I don't have an account

. What is your level of familiarity with Skype?

Extremely familiar - I make video calls all the time

Very familiar - I use the application daily

Somewhat familiar - I use the application every so often

Not so familiar - [ have an account but do not use it or know how to use it

Not at all familiar - I don't have an account

Do you currently use any social media applications?
Yes

No

10. If Yes, what social media applications do you use regularly?
(check all that apply)

Email
Facebook
Skype
Pinterest
Instagram
Twitter

Internet (for information)

26
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11. If you had the means and knowledge to do so, would you
use technology to communicate with family and friends?
Yes

No

12. How would you rate your level of interest in using social
media for communication?

Extremely interested
Very interested
Somewhat interested
Not =0 interested

Not at all interested

13. What has prevented you in the past from using social media
for communication? (check all that apply)

Security concerns

Lack of knowledge

Limited computer access

Lack of interest

Nothing - I already use social media for communication
Other (please describe)

Other (please specify)

14. Which of the following would you like to learn more
about? (check all that apply)

Email

Facehook

Skype

Pinterest

Instagram

Twitter

Internet (for information)

Other (please specify)
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Appendix C — Survey Raw Data
1. What is your age?

55-59 2
60-64 2
65-69 3
70-74 1
75-79 0
80-84 2
85+ 0

2. What is your gender?

Male ‘ 4

Female

3. Please describe your current opinion about using technology for communication with
family and friends.

Respondent 1 | Like using it for the speed. Sometimes a problem in getting completed.

Respondent 2 | | find it very convenient.

I don't know much about technology today. | know my grandkids use it all the

Respondent 3 | time.

Respondent 4 | | use Facebook but I don't post much.

Respondent 5 | My daughter set up my computer and | use it to pay bills.
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Respondent 6 | <blank>

29

Respondent 7 | | don't text or go on the Internet. | only turn the computer on to read emails.

Respondent 8 | I think it is useful to keep in touch with relatives.

Respondent 9 | No one | know has a Facebook. I don't use it.

Respondent 10 | <blank>

4. Are you familiar with the term "social media"?

Extremely familiar 0
Very familiar 2
Somewhat familiar 5
Not so familiar 3
Not at all familiar 0

5. What is your level of familiarity with Facebook?

Extremely familiar 0
Very familiar 1
Somewhat familiar 4
Not so familiar 3
Not at all familiar 2
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6. What is your level of familiarity with Pinterest?

Extremely familiar 0
Very familiar 0
Somewhat familiar 2
Not so familiar 3
Not at all familiar 5

7. What is your level of familiarity with Twitter?

Extremely familiar 0
Very familiar 0
Somewhat familiar 1
Not so familiar 7
Not at all familiar 2

8. What is your level of familiarity with Skype?

Extremely familiar 0
Very familiar 0
Somewhat familiar 2
Not so familiar 4
Not at all familiar 4

30
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9. Do you currently use any social media applications?

Yes ‘ 6

No ‘ 4

10. If Yes, what social media application do you use regularly? (check all that apply)

Email 5
Facebook 4
Skype 0
Pinterest 1
Instagram 0
Twitter 0
Internet (for information) 5

31

11. If you had the means and knowledge to do so, would you use technology to communicate

with family and friends?

Yes ‘ 6

No ‘ 4
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12. How would you rate your level of interest in using social media for communication?

Extremely interested 1
Very interested 1
Somewhat interested 5
Not so interested 3
Not at all interested 0

13. What prevented you in the past from using social media for communication? (check all

that apply)

Security concerns 6
Lack of knowledge 8
Limited computer access 1
Lack of interest 2
Nothing - | already use social media for communication 0
Other (please specify)

Hard to learn 1

14. Which of the following would like to learn more about? (check all that apply)

Email 0
Facebook 6
Skype 6
Pinterest 1
Instagram 4

32
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Twitter 4
Internet (for information) 0
Other (please specify) 0

Appendix D — Glossary of Terms

Facebook
Account Settings: Your settings are used to manage basic account preferences. Here you can edit your
name or email, change your notification preferences, turn on extra security features, and more.

App: Facebook Apps are created by third parties and add more features and functionality to your
Facebook experience.

Badge: A Badge is a personalized box you create to share your Facebook profile, photos, or Page on
other websites.

Chat: Chat is a feature that lets you send instant messages to your friends.

Event: Use the Event feature to organize events, gather RSVPs, respond to invites, and keep up with
what your friends are doing.

Follow: Follow is a way to hear from people you’re interested in, even if you're not friends. The Follow
button is always a way to fine-tune your News Feed to get the types of updates you want to see.

Friend: Friends are people you connect and share with on Facebook. You can send as well as receive
Friend requests from other Facebook members.

Groups: Facebook Groups make it easy to connect with specific sets of people, such as coworkers.
They're dedicated spaces where you can share updates, photos, and documents as well as message
other Group members.

Like: Clicking Like is a way to give positive feedback and connect with things you care about. When you
Like something, the action appears as an update on your Timeline. Liking a post means you were
interested in what a friend was talking about (even if you didn’t leave a comment). Liking a Page means
you’re connecting to that Page, so you'll start to see its stories in your News Feed. The Page will also
appear on your Profile, and you’ll appear on the Page as a person who Likes that Page.

Messages: Messages are similar to private email messages. They appear in your Facebook Inbox and can
include text messages, chats, emails, and mobile messages from your Facebook Friends.

News Feed: Your News Feed is a constantly updating list of stories in the middle of your homepage. It
includes status updates, photos, videos, links, App activities, and Likes from the people, Pages, and
Groups you’re associated with.



